=
&

REGA
jléoll dololldicmll

REAL ESTATE GENERAL AUTI-’I’ORITY

Dlw

sl Julall

JLiall dololl @il édyg el

BRAND IDENTITY GUIDELIES
REAL ESTATE GENERAL AUTHORITY

2024 )lasl dololl diugl dlbgo>o §oi>dl Rro>






jLQ.I.ﬁJl AY 4
b 4~

The logo




Symbol Slogan
IS multicolor IS dark Jl_D_LiL“

The logo

| !
| i
| : dolollaidll jlo ibel iy @
Jailg J_OJ_" ‘0o JL_daoll
aj Jlommll gya i giloaic
adn_r1g all alo )l a_Al
J A gl ¢ dg_n Al
“ g ¥ialgjlgioy ®Hhog
aa * o I 6|MJ mlla la1® ) 1o
\-/ Jlaoll aolollaii®] e
Authority was constructed from the
symbol and the text. When designing

REAL ESTATE GENERAL AUTHORITY
| ’ \ the logo, the specified dimensions

were taken into consideration to
. JJI ’” achieve a balanced shape and
J‘D appearance. Therefore, the structure
of the logo cannot be changed under
any circumstances

The logo of the General Real Estate
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The logo appears in two different
styles according to the specified
arrangement. The logo includes the
icon and the text, which is written in
a modern style that matches the
overall shape of the logo. This
ensures harmony and consistency in
shape and typography between the
logo icon and the text.

2
7=\

N/




<§> jlioll dolollaivRll

REAL ESTATE GENERAL AUTHORITY

50% X 50% X

Al

7=\

N
REGA

‘Hxnnllcualndlﬁﬁlilﬂ

REAL ESTATE GENERAL AUTHORITY

Brand guideline

Jlaoll dolellaiimll

EAL ESTATE GENERAL AUTHORITV

)\
\/l\

24MM

AL

4
REGA

Jldoll aolollaiy®il

REAL ESTATE GENERAL AUTHORITY

24MM

V.0.1.2024

JL_ounll

The logo

aodl dlhbnall

Main Logo Clear Space

Jiod JA b jlo bl jgeb)
JdAhi g oa le bla Alla 2y

gl _ioll Ji o l_gjg_IIJ_DI_LD_II
al oaanung ©.ella 1yg nlig
o abuni aejla aabinay jloanll
SUL JA il .Gl s
daablial guiadl ) all a gy

Jlo_ ) dr anol &I a sl _aall
1gag) 2oy duyn 3y ab nall
agaallal _Adgla o)y oli c

aelhll

To ensure the optimal appearance of the
logo, it must be protected from the
interference of other elements, such as
titles and images. Therefore, the logo
must be surrounded by a clear space on
all sides. The following illustration shows
the minimum amount of clear space
required around the logo, ensuring that
adjacent elements are positioned outside
the visible boundaries
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These are examples of incorrect uses of
the logo. It is very important to use the
provided logo file and avoid
reconstructing it. It is also prohibited to
change the logo, redraw it, recolor it, or
manipulate it in any way. Please always
ensure the logo is used correctly
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The following illustration shows the
possibility of using a single color in the
background. To maintain the contrast
between the logo and the background
color, the logo is used in white on colored
backgrounds
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1st Level Branding
Main Brandmark

2nd Level Branding
Vertical Brandmark

3rd level branding
Symbol
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The logo appears in two different
styles according to the specified
arrangement. The logo includes the
icon and the text, which is written in
a modern style that matches the
overall shape of the logo. This
ensures harmony and consistency in
shape and typography between the
logo icon and the text.
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The illustration shows how the logo
appears alongside other logos.
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